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EMSEAL Receives SBANE’s 2010 Innovations Award for 
Breakthrough Line of Expansion Joints
Judges cite benefits of new technology in EMSEAL’s revolutionary 
UL-certified, fire-rated expansion joints

Members in the News CONTINUED

WESTBOROUGH, Mass. (May 20, 2010) – Expansion 
joint manufacturer EMSEAL Joint Systems Ltd. has 
won the distinguished 2010 New England Innovations 
Award for its line of UL-certified, fire-rated expansion 
joints. 
Judges cited EMSEAL’s success at addressing market 
need and benefiting customers by developing 
innovative expansion joint products, including the 
EMSHIELD DFR, EMSHIELD WFR and EMSHIELD 
SecuritySeal, that are focused on life-safety, sealing 
performance and streamlined installations.

EMSEAL received the award, presented annually by 
the Smaller Business Association of New England 
(SBANE), during a Gala Awards Dinner attended by 
more than 450 people at The Westin Waltham Boston 
on May 13. Lester Hensley, EMSEAL President and 

CEO, accepted the coveted 
award.

“We are very proud of this 
achievement and grateful 
to SBANE for recognizing 
that this group of innovative 
products addresses a real 
need in the construction 
and building industry while 
delivering a top-quality, 
original solution that 
changes the way that walls 
and buildings are sealed,” 
Hensley said.

EMSEAL joins past New England Innovations Award 
winners including Staples, ZipCar, Genzyme and 
iRobot. More than 160 companies were nominated in 
this year’s corporate competition.

The SBANE’s criteria for winning demanded a 
compelling idea/technology demonstrating a 
significant benefit to users and addressing market 
need or creating a new market. The judges also looked 
at marketplace success measured by profit, volume, 
growth rate, customer commitments, user reviews, ROI 
and market impact. (See EMSEAL’s Candidate Summary). 

EMSEAL received the award for its groundbreaking line 
of UL-certified, fire-rated expansion joints - EMSHIELD 

DFR, EMSHIELD 
WFR and EMSHIELD 
SecuritySeal. Designed 
for exterior or interior 
expansion gaps in 
walls or in floors 
/ decks for office 
buildings, high rises, 
stadiums and other 
large structures, the 
products offer a 2-hour 
or 3-hour fire rating in 
a watertight, single-
installation product 
where previously 
multiple products 
and installations were 
needed.

EMSEAL is headquartered in Westborough, Mass. with 
manufacturing facilities in Westborough and Toronto, 
Canada. For more information about EMSEAL, call 508-
836-0280 or visit the EMSEAL website at www.emseal.com.

Lester Hensley (right) accepting the 
SBANE award.

Lester Hensley speaking at 

Free Advertising and PR  
for Your Company!
Send us your Company’s:

employees

business with other SWRInstitute Members

Part of your membership is to get you involved in the industry 
and the Institute!  This is one of your BEST member benefits…
so TAKE ADVANTAGE!

Send all material via e-mail to Erin Nied at erin@robstan.com

Attention! SWRInstitute Members!

itute Members

y

MemberBRIEFS | April 2010 | 1

in  th is  issue:1 Message f rom the Pres ident  –  Knowing your  Bus iness:  

 An Ef fect ive  Road Map to  Success

3 Di rector ’s  D ia logue –  The New Strateg ic  P lan

5 From the Brand Awareness Commit tee  –  Promote SWRInst i tu te  

 by  Us ing the Member  Logo!
7  From the Safety  Commit tee –  H ispanic  Worker  Outreach: OSHA Can Help!  

11  From the Va l idat ion Commit tee  –  Va l idated Tra in ing  

 and Contractor  Va l idat ion Programs

Message from the President
I hope all is well and winter is behind us! In 

the Carolinas, it seems as though we have gone 

from winter to summer in abrupt temperature 

swings. Hopefully, spring will not be skipped 

over. I bring this to your attention because it 

provides a good opportunity to discuss a very 

important matter as we begin the new year. It  

is my goal to offer some thought provoking 

questions in my upcoming President’s  

Messages. With this in mind, the first question 

is: How well do you know your business?At first you may think this is a joke, but let me 

elaborate. Every 3-5 years the Institute  

establishes a new strategic plan. During such 

time, a few select individuals brainstorm about 

past, current and future endeavors of the  

Institute. Evaluation of changes in such items 

as the market, economy and member  

demographics is imperative to create strategies, 

objectives and tactics necessary to ensure we 

are meeting your needs. We are in the process 

of finalizing the important document which 

will effectively guide us over the next few 

years. The final step includes consolidating  

committee input, eliminating duplication and 

ensuring tactics are “s.m.a.r.t.” (i.e. specific, 

measurable, attainable, relevant and tractable).
This brings me back to my first question: How 

well do you know your business? The above 

noted strategic plan can be viewed as a road 

map to success. Throughout the year, we as a 

Board of Directors can review the tactics and 

monitor our progress. Do you have a short 

and long term plan for your business? Are you 

structured or free flowing? By that I mean, each 

year do you set an annual budget and review 

your progress monthly or free flow in such a 

manner to hope you made money at the end of 

the year? I know businesses that operate each 

way. Managing the Institute is similar to  

running your business which is close to  

overseeing a project. 
How easy is it for you to respond to a request 

for corporate information? Extracting project 

specifics is easier when it is fresh on your mind 

Jed Daniel, P.E.Seager Waterproofing, Inc.Greensboro, NC

Knowing Your Business:  
An Effective Road Map to Success
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